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Digital Poverty Alliance Logo Usage and Representation Policy 

1. Purpose 

This policy ensures the consistent, professional, and appropriate use of the Digital Poverty Alliance (DPA) logo and 
clearly defines who is authorised to represent the DPA. It aims to protect the DPA’s reputation, maintain brand 
integrity, and prevent misuse or misrepresentation. 

2. Logo Usage Policy 
 

2.1 Ownership and Permissions 

The DPA logo is the property of the Digital Poverty Alliance and may only be used with explicit, prior authorisation 
from Joel Tiller, Head of External Affairs. 

2.2 Authorised Use 
 
The DPA logo may be used only: 

• By staff members and trustees for official communications, presentations, and materials. 
• By approved partners or collaborators as part of a formal agreement, with logo usage explicitly defined 

and pre-approved by Joel Tiller, Head of External Affairs. 
• In press releases or media coverage, subject to approval by Joel Tiller, Head of External Affairs. 

2.3 Unauthorised Use 
 
The DPA logo must not: 

• Be altered, modified, or distorted in any way. 
• Be used by individuals, groups, or organisations without written authorisation from Joel Tiller, Head of 

External Affairs. 
• Be displayed alongside messaging, materials, or content that conflicts with the DPA’s mission, values, or 

brand guidelines. 
• Appear on personal social media or non-DPA-related materials without explicit approval. 

2.4 Approval Process 

• Requests for logo usage must be submitted to Joel Tiller, Head of External Affairs. 
• Approved users will receive brand guidelines to ensure the logo is used consistently and correctly. 

2.5 Monitoring and Enforcement 

The DPA reserves the right to review, revoke, or request removal of its logo at any time. Unauthorised use may 
result in appropriate legal action. 
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3. Representation Policy 
 
3.1 Approved Representatives 
 
The following individuals are authorised to represent the DPA in official capacities: 

• Members of the DPA staff team, as listed on the organisation's official website. 
• Trustees of the Digital Poverty Alliance. 

3.2 Conditions of Representation 

• Authorised representatives must adhere to the DPA’s values, policies, and communication guidelines. 
• Public statements, media interviews, or event participation must be coordinated with and approved in 

advance by Joel Tiller, Head of External Affairs, or the Chief Executive Officer. 
• Public representation will ordinarily be led by the Chief Executive Officer or Head of External Affairs. Team 

members below Manager level must not make public statements, engage with media, or participate in 
events on behalf of the DPA without explicit authorisation from the Chief Executive Officer. 

• Representatives must portray the DPA accurately, professionally, and in alignment with its mission and 
values. 

3.3 Termination of Representation 

• Individuals no longer affiliated with the DPA (e.g., former staff, trustees, or ambassadors) are no longer 
authorised to represent the organisation in any capacity. 

• Former affiliates must refrain from using the DPA logo, making statements on behalf of the organisation, 
or implying any ongoing association. 

3.4 Monitoring Representation 
 
The DPA will proactively monitor the public use of its brand and ensure authorised individuals represent the 
organisation accurately and professionally. This includes but is not limited to: 
 

• Regular Monitoring: The DPA will periodically review media coverage, public statements, event materials, 
social media mentions, and other forms of communication to identify any unauthorised representation or 
misuse of its brand. 

 

• Internal Reporting: Staff, trustees, and approved partners are encouraged to report any observed or 
suspected misuse or unauthorised representation to the Head of External Affairs. 

 

• Investigation: Any suspected unauthorised representation will be investigated promptly. The Head of 
External Affairs will determine the circumstances, identify the individual(s) responsible, and evaluate the 
severity of the issue. 
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Depending on the nature of the issue, the DPA will take the following actions: 
 

• Clarification: Contact the individual or organisation to provide guidance on the correct representation of 
the DPA. 
 

• Formal Notice: Issue a formal letter to address the issue, request immediate corrective action, and outline 
the potential consequences of continued misuse. 
 

• Public Rectification: If inaccurate or unauthorised statements have been published, the DPA may require 
a formal retraction, correction, or clarification to be issued. 

 

• Legal Action (External): For persistent or severe misuse, the DPA will explore legal avenues, including 
cease and desist letters or other appropriate legal measures, to protect its reputation. 
 

• Documentation: All incidents of unauthorised representation will be documented for internal review and 
future reference. This information will help identify trends, improve monitoring processes, and inform 
updates to the policy where necessary. 

 
By taking these steps, the DPA ensures its brand and messaging remain consistent, professional, and aligned with 
its mission and values. 

 

4. Addressing Misuse of the Logo 
 
4.1 External Misuse 
 
If external individuals, organisations, or partners misuse the DPA logo, the following process will be followed: 
 

• Formal Notification: A formal letter will be issued to the offending party, outlining the misuse and 
requesting immediate removal of the logo. 
 

• Escalation: If the misuse continues despite formal notice, the DPA will explore legal avenues, including 
cease and desist orders, to enforce compliance. 
 

• Record-Keeping: Instances of misuse will be documented to inform future preventative actions and 
strengthen the enforcement process. 

 
The DPA recognises that external misuse can be a recurring challenge and is committed to addressing such 
incidents promptly and decisively to protect its brand integrity. 

5. Policy Review 

This policy will be reviewed annually by the Head of External Affairs, in consultation with the Chief Executive 
Officer, to ensure it remains relevant, effective, and aligned with the DPA’s evolving needs. The review process 
will include: 
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• An assessment of any misuse incidents over the past year and the effectiveness of enforcement 
measures. 

• Feedback from staff, trustees, and key partners on the clarity and application of the policy. 
• Recommendations for improvements, including legal or procedural updates as needed. 

Any revisions to the policy will be communicated promptly to all stakeholders to ensure continued adherence and 
understanding. 

6. Reporting and Questions 
 

• To request approval for logo use, report misuse, or clarify representation guidelines, please contact Joel 
Tiller, Head of External Affairs, at joel@digitalpovertyalliance.org. 
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