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A Message from our CEO

On 3 June in Portsmouth, the Digital Poverty Alliance will launch our updated National Delivery and Advocacy Plan - a strengthened and
strategically focused framework for ending digital poverty in the UK.

This Plan is the result of two years of national delivery, cross-sector collaboration, and public engagement. It reflects what has changed
- and what has not. The barriers remain significant, but the foundations for coordinated action are now firmly in place. This update
builds on that momentum. It sharpens priorities across six national missions that define where effort must now concentrate: affordable
connectivity, inclusive design, digital skills, local capacity, shared evidence, and sustained political and public focus.

Our updated Plan is not a vision. It is an instrument. A practical framework for coordinated delivery - built to evolve, but uncompromising
on what must happen now.

This Communications Toolkit has been developed to support a strong, consistent launch. It provides clear language, approved
messaging, and written content to help partners communicate the purpose of the Plan - and the urgency of the moment - with
confidence and coherence.

The Portsmouth launch is not ceremonial. It is catalytic. What follows will depend on our ability to align around a shared framework,
speak with clarity, and deliver at scale.

Thank you for being part of that effort.
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Elizabeth Anderson
Chief Executive Officer
Digital Poverty Alliance
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Purpose of this Toolkit

This Communications Toolkit has been developed to support the coordinated launch of the Digital Poverty Alliance’s updated National
Delivery and Advocacy Plan on 3 June 2025 in Portsmouth.

The updated Plan represents a major step forward in the UK's collective response to digital poverty. It reflects two years of delivery,
evidence gathering, and cross-sector alignment — and it sharpens the focus around six national missions that identify where urgent
progress is required. The launch in Portsmouth is an opportunity to align communications across our partner network, strengthen
visibility and engagement, and drive momentum into the next phase of implementation.

To maximise impact, all public announcements and promotional activity related to the launch must remain embargoed until llam on 3
June 2025.

This Toolkit exists to ensure that partners, funders, collaborators, and supporters are equipped to communicate the purpose, ambition,
and structure of the updated Plan with clarity and confidence. Whether you are amplifying the launch on social medig, briefing internal
stakeholders, speaking to press or funders, or updating your organisational channels, this resource is intended to support a coherent
and credible shared voice.

The materials included here are flexible by design. We encourage you to adapt them to your context, audiences, and tone — while
remaining consistent with the language and intent of the Plan.

Effective communication will be essential to building pressure for change, ensuring accountability, and turning national strategy into
sustained, measurable delivery. This Toolkit is one of the mechanisms through which we do that — together.
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Our Key Messages

The UK now has the beginnings of a national strategy. The Government'’s Digital Inclusion Action Plan, released in February 2025, sets a
foundation for progress. But strategy alone does not close gaps or change lives. Delivering digital inclusion requires practical, sustained
action.

The Digital Poverty Alliance’s updated National Delivery and Advocacy Plan moves from commitment to implementation - defining what
must happen, who must act, and how progress must be measured.

Three key messages guide this work:

1. Delivery defines success

The Government’s plan must translate into affordable access, digital skills, and practical support reaching those who need it most.
Government, industry, and the third sector must be accountable for what they deliver - not just what they declare.

2. Digital access is a basic right
Access to devices, connectivity, and digital skills is a fundamental need. It must be embedded across education, health, employment,
and services as a matter of basic inclusion - not left to chance.

3. Local action drives national change

Progress depends on strong local leadership. National strategy must back community-led delivery models that meet people where they
are - with the funding and flexibility to match ambition with impact.
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External Announcement

This copy is designed for use on your website or in newsletters to show your organisation’s support for the launch of the updated
National Delivery and Advocacy Plan. It reflects the core messages of the Plan and may be adapted for your audience.

Headline:
Supporting the Launch of the Updated National Delivery and Advocacy Plan

On 3 June, the Digital Poverty Alliance launched its updated National Delivery and Advocacy Plan at a national event in Portsmouth - o
focused and practical framework for ending digital poverty in the UK.

The Plan marks a deliberate shift from strategy to delivery. It sets out six national missions - ranging from affordable connectivity and
inclusive design to digital skills and local capacity - each aimed at creating the conditions necessary for lasting, measurable change.

The Plan is grounded in a simple premise: digital access is a basic right. Progress must be judged not by commitments made, but by
support reaching the people and communities who need it most. And while the framework is national, success depends on enabling
effective, well-resourced local action.

As an organisation working in partnership with the Digital Poverty Alliance, we support the launch of this updated Plan and are
committed to helping bring its missions to life.

Download External Announcement


https://digitalpovertyalliance.org/wp-content/uploads/2025/05/External-Announcement_National-Delivery-and-Advocacy-Plan-2025.pdf
https://digitalpovertyalliance.org/wp-content/uploads/2025/05/External-Announcement_National-Delivery-and-Advocacy-Plan-2025.pdf
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internal Announcement

This message is intended for internal communications teams, senior leaders, staff, volunteers, and delivery partners. It is offered
as suggested copy that can be adapted to align with your organisation’s tone, messaging style, and audience. It affirms your
organisation’s support for the launch and positions it within the broader shared mission to end digital poverty in the UK.

Subject: Supporting the Launch of the Updated National Delivery and Advocacy Plan

On 3 June, the Digital Poverty Alliance launched its updated National Delivery and Advocacy Plan in Portsmouth - a renewed national
framework for ending digital poverty through coordinated, measurable, and inclusive action.

The Plan sets out six national missions where progress is most urgently needed. These include securing affordable access, embedding
inclusive design, strengthening digital skills, building local delivery capacity, and improving how we measure what works. Together, these
missions define what it will take to turn ambition into tangible outcomes.

The Plan affirms a simple truth: digital access is no longer optional. It is a prerequisite for education, employment, essential services, and
full participation in modern society. It also recognises that national change is rooted in local action - and that community-led solutions
must be central to any serious response.

Our organisation fully supports the updated Plan and the principles it sets out. Through our work - whether in service delivery, research,
advocacy, or funding - we are proud to contribute to this collective national mission.

Download Internal Announcement


https://digitalpovertyalliance.org/wp-content/uploads/2025/05/Internal-Announcement_National-Delivery-and-Advocacy-Plan-2025.pdf
https://digitalpovertyalliance.org/wp-content/uploads/2025/05/Internal-Announcement_National-Delivery-and-Advocacy-Plan-2025.pdf
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Social Engagement

For use from 3 June onward. These posts may be adapted to suit your organisation’s tone and audience while maintaining alignment
with the updated National Delivery and Advocacy Plan.

1. Linkedin:

Today marks an important step forward.

The @DigitalPovertyAlliance has launched its updated National Delivery and Advocacy Plan - a national framework built not on
ambition alone, but on delivery.

Shaped by two years of frontline action and cross-sector insight, the Plan sets out six national missions to address the structural drivers
of digital exclusion: from affordable connectivity and inclusive design to digital skills and community capacity.

We are supporting the launch because the UK now has the opportunity - and the responsibility - to deliver real, measurable change.
This Plan provides the structure to do it.

Learn more here: digitalpovertyalliance.org/national-delivery-and-advocacy-plan-2025

#EndDigitalPoverty | #Digitalinclusion | #NDAP25

Download Complementary Image



http://digitalpovertyalliance.org/national-delivery-and-advocacy-plan-2025
https://digitalpovertyalliance.org/wp-content/uploads/2025/05/Social-Media-Collateral_National-Delivery-and-Advocacy-Plan-2025-scaled.jpg
https://digitalpovertyalliance.org/wp-content/uploads/2025/05/Social-Media-Collateral_National-Delivery-and-Advocacy-Plan-2025-scaled.jpg
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1. Facebook/Instagram:

Today, the @DigitalPovertyAlliance launched its updated National Delivery and Advocacy Plan - a nationally focused, delivery-driven
framework to end digital poverty in the UK.

The Plan sets out six national missions, grounded in evidence and two years of cross-sector collaboration. It moves the agenda from
commitment to implementation - clarifying what must change, who must act, and how progress must be measured.

We are supporting the launch of this Plan because it provides the structure and clarity needed to deliver long-term, systemic change.

Learn more here: digitalpovertyalliance.org/national-delivery-and-advocacy-plan-2025

#EndDigitalPoverty | #Digitalinclusion | #NDAP25

2. X (Twitter):

The @DigiPovAlliance has launched its updated National Delivery and Advocacy Plan - a clear, evidence-based framework for ending
digital poverty.

We are supporting this launch and its focus on coordinated, accountable delivery.

Learn more here: digitalpovertyalliance.org/national-delivery-and-advocacy-plan-2025 [we recommend using a URL shortener]

#EndDigitalPoverty | #NDAP25

Download Complementary Image



https://digitalpovertyalliance.org/wp-content/uploads/2025/05/Social-Media-Collateral_National-Delivery-and-Advocacy-Plan-2025-scaled.jpg
https://digitalpovertyalliance.org/wp-content/uploads/2025/05/Social-Media-Collateral_National-Delivery-and-Advocacy-Plan-2025-scaled.jpg
http://digitalpovertyalliance.org/national-delivery-and-advocacy-plan-2025
http://digitalpovertyalliance.org/national-delivery-and-advocacy-plan-2025
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Continuing the Momentum

Thank you for standing with us to support the launch of the updated National Delivery and Advocacy Plan.

Your involvement is more than appreciated - it is integral to the Plan’s success. Every message shared, every platform used, and every
audience reached strengthens the visibility, legitimacy, and momentum of this national effort.

We know that digital poverty cannot be solved in isolation. That is why coordinated communication - before, during, and after launch -
is essential to building lasting pressure for action.

We are keen to work with your commmunications, marketing, or external affairs team to explore how we can amplify this work together -
whether that means developing aligned content, coordinating announcements, or finding new audiences to engage.

To explore additional opportunities for collaboration, please contact Joel Tiller, Head of External Affairs at the Digital Poverty Alliance:

Together, we can ensure the updated Plan reaches the people - and decision-makers - who need to see it most.


mailto:joel%40digitalpovertyalliance.org?subject=National%20Delivery%20and%20Advocacy%20Plan
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